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Nothing is more important to business success than innovation . . . And here’s what you can do about it on
Monday morning with the definitive how-to book from the world’s leading authority on innovation

When it comes to innovation, Curt Carlson and Bill Wilmot of SRI International know what they are talking
about—literally. SRI has pioneered innovations that day in and day out are part of the fabric of your life,
such as:

•The computer mouse and the personal computer interface you use at home and work

•The high-definition television in your living room

•The unusual numbers at the bottom of your checks that enable your bank to maintain your account balance
correctly

•The speech-recognition system used by your financial services firm when you call for your account balance
or to make a transaction.

Each of these innovations—and literally hundreds of others—created new value for customers. And that’s
the central message of this book. Innovation is not about inventing clever gadgets or just “creativity.” It is
the successful creation and delivery of a new or improved product or service that provides value for your
customer and sustained profit for your organization. The first black-and-white television, for example, was
just an interesting, cool invention until David Sarnoff created an innovation—a network—that delivered
programming to an audience.

The genius of this book is that it provides the “how” of innovation. It makes innovation practical by getting
two groups who are often disconnected—the managers who make decisions and the people on the front lines
who create the innovations—onto the same page. Instead of smart people grousing about the executive suite
not recognizing a good idea if they tripped over it and the folks on the top floor wondering whether the
people doing the complaining have an understanding of market realities, Carlson and Wilmot’s five
disciplines of innovation focus attention where it should be: on the creation of valuable new products and
services that meet customer needs.

Innovation is not just for the “lone genius in the garage” but for you and everyone in your enterprise. Carlson
and Wilmot provide a systematic way to make innovation practical, one intimately tied to the way things get
done in your business.

Teamwork isn't enough; Creativity isn't enough; A new product idea isn't enough



True innovation is about delivering value to customers. Innovation reveals the value-creating processes used
by SRI International, the organization behind the computer mouse, robotic surgery, and the domain names
.com, .org, and .gov. Curt Carlson and Bill Wilmot show you how to use these practical, tested processes to
create great customer value for your organization.
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From reader reviews:

Phyllis Branson:

The book Innovation: The Five Disciplines for Creating What Customers Want can give more knowledge
and also the precise product information about everything you want. Exactly why must we leave the best
thing like a book Innovation: The Five Disciplines for Creating What Customers Want? A few of you have a
different opinion about publication. But one aim in which book can give many details for us. It is absolutely
suitable. Right now, try to closer along with your book. Knowledge or facts that you take for that, it is
possible to give for each other; you can share all of these. Book Innovation: The Five Disciplines for
Creating What Customers Want has simple shape however, you know: it has great and large function for
you. You can look the enormous world by start and read a reserve. So it is very wonderful.

Norris Patterson:

This Innovation: The Five Disciplines for Creating What Customers Want book is just not ordinary book,
you have after that it the world is in your hands. The benefit you obtain by reading this book will be
information inside this book incredible fresh, you will get info which is getting deeper you read a lot of
information you will get. This particular Innovation: The Five Disciplines for Creating What Customers
Want without we know teach the one who reading it become critical in thinking and analyzing. Don't
possibly be worry Innovation: The Five Disciplines for Creating What Customers Want can bring once you
are and not make your case space or bookshelves' turn out to be full because you can have it within your
lovely laptop even phone. This Innovation: The Five Disciplines for Creating What Customers Want having
great arrangement in word as well as layout, so you will not sense uninterested in reading.

Larry Artz:

Reading a reserve can be one of a lot of task that everyone in the world adores. Do you like reading book
consequently. There are a lot of reasons why people fantastic. First reading a guide will give you a lot of new
facts. When you read a reserve you will get new information mainly because book is one of several ways to
share the information or perhaps their idea. Second, reading through a book will make you actually more
imaginative. When you studying a book especially fiction book the author will bring that you imagine the
story how the personas do it anything. Third, you can share your knowledge to other individuals. When you
read this Innovation: The Five Disciplines for Creating What Customers Want, you can tells your family,
friends and also soon about yours guide. Your knowledge can inspire the mediocre, make them reading a e-
book.

Louis Ono:

What is your hobby? Have you heard which question when you got learners? We believe that that query was
given by teacher on their students. Many kinds of hobby, All people has different hobby. So you know that
little person such as reading or as looking at become their hobby. You must know that reading is very



important in addition to book as to be the point. Book is important thing to increase you knowledge, except
your teacher or lecturer. You discover good news or update with regards to something by book. Amount
types of books that can you decide to try be your object. One of them is Innovation: The Five Disciplines for
Creating What Customers Want.
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