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In public relations, people talk about positioning an idea, a persona, a political ideal, an ideology – but what
are they talking about? Why do some positions taken by organizations crystallize in the minds of audiences,
while others fail?

Whilst positioning is not something new in public relations, this book is the first to explicate what it
involves, how it works and how to do it. This is the first in-depth exploration of the possibilities of
Positioning Theory for the public relations field and it adds a new perspective to the growing body of
multidisciplinary work in this rich theoretical area, moving the discussion away from the traditional
communication plans of previous decades, which fail to accommodate the changing media and opinion
landscapes. The author pulls together various strands of socio-cultural theory into an analytical framework,
providing readers with a tool to analyse the organizational implications of public relations decisions, guiding
strategic decision making through realistic scenario planning.

This thought-provoking book provides an alternative path to studying communication in increasingly
complex environments and as such, will be vital reading for researchers and educators, advanced
communication and public relations students, and for senior public relations practitioners.
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From reader reviews:

Linda Spaulding:

This book untitled Positioning Theory and Strategic Communication: A new approach to public relations
research and practice (Routledge New Directions in Public Relations & Communication Research) to be one
of several books this best seller in this year, this is because when you read this reserve you can get a lot of
benefit in it. You will easily to buy this particular book in the book shop or you can order it by means of
online. The publisher of this book sells the e-book too. It makes you quicker to read this book, as you can
read this book in your Cell phone. So there is no reason to your account to past this e-book from your list.

Colleen Harman:

Reading a book tends to be new life style within this era globalization. With reading through you can get a
lot of information that will give you benefit in your life. With book everyone in this world can share their
idea. Textbooks can also inspire a lot of people. Lots of author can inspire their very own reader with their
story as well as their experience. Not only the story that share in the publications. But also they write about
advantage about something that you need example of this. How to get the good score toefl, or how to teach
your children, there are many kinds of book that exist now. The authors in this world always try to improve
their proficiency in writing, they also doing some exploration before they write for their book. One of them
is this Positioning Theory and Strategic Communication: A new approach to public relations research and
practice (Routledge New Directions in Public Relations & Communication Research).

Faye Bolin:

The actual book Positioning Theory and Strategic Communication: A new approach to public relations
research and practice (Routledge New Directions in Public Relations & Communication Research) has a lot
details on it. So when you read this book you can get a lot of advantage. The book was written by the very
famous author. Mcdougal makes some research previous to write this book. This specific book very easy to
read you can get the point easily after perusing this book.

Josephine Draughn:

Reading a book to get new life style in this year; every people loves to learn a book. When you study a book
you can get a large amount of benefit. When you read guides, you can improve your knowledge, mainly
because book has a lot of information upon it. The information that you will get depend on what sorts of
book that you have read. If you want to get information about your analysis, you can read education books,
but if you act like you want to entertain yourself look for a fiction books, this sort of us novel, comics, and
soon. The Positioning Theory and Strategic Communication: A new approach to public relations research
and practice (Routledge New Directions in Public Relations & Communication Research) will give you a
new experience in reading a book.
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